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STUDENTS SPEAK OUT
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From September 2013 to March 2014, the Jellyfish Project (JFP) provided 
shows to over 50 000 students across Canada to raise awareness about 
climate change issues. In the spring of 2014, Jessica Lansfield, a researcher 
from the University of Victoria went back to the youth to gain their feedback on 
the initiative and the topics it addresses. This is what the students had to say...
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The Jellyfish Project’s Winter 2014 Tour focused on schools on 
the West Coast of Canada, including the Lower Mainland of British 
Columbia and Vancouver Island.

It was an intense schedule and demand for performances 
was high. In February, Daniel decided to leave the band, Mindil 
Beach Markets, and focus all his energy as the Executive Director 
of the JFP to expand the organization. Despite the loss of DK, the 
remaining members of Mindil Beach continued with the tour.

In the spring, Jessica Lansfield, a doctoral student from the 
University of Victoria, conducted focus groups with students, 
who had seen a JFP presentation during the Winter 2014 Tour, to 
discover their perspectived on the JFP, its messages, and how to 
engage today’s youth.

This is what the students had to say ...

ONE BAND’S EFFORT  
TO MAKE A DIFFERENCE

ROCK FOR A CAUSE

6

From September 
2013 to March 
2014, shows were 
provided to

OVER 50,000 
STUDENTS 
ACROSS 
CANADA

The JFP Promo Video

https://www.youtube.com/watch?v=cSlpJwRz7g0
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”The music aspect was 
really COOL AND 

CREATIVE”

”I think that IT WAS REALLY DIFFERENT 
because they did the whole song set-list first, 
so IT WAS JUST FUN before they got into 

the seriousness of the presentation.”

“How the band played and the presentation was 
good, THERE WAS A POSITIVE 

ASPECT OF GOING, the concert was FUN, then 
you also got TO LEARN ALL OF THIS STUFF”

“THE MUSIC FIRST WAS 
ESSENTIAL to getting your 

attention”

“More people were interested 
and FOCUSED already ON THE 

INFORMATION”

“I thought it was really good how they 
incorporated music to kind of educate us on 
these kind of problems because MUSIC IS 

UNIVERSAL. Everyone is able to understand it a 
lot better with that.”

“I think it was good, because IT WAS 
MORE LIKE A SHOW THAN A 

PRESENTATION, with slides and stuff ... 
that actually GOT OUR ATTENTION.”

“The good things were actually the band, 
I liked the band and WE ALL GOT INTO 

IT and started to listen to what they were 
saying.“

THE MUSIC

8
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”They showed a few videos and they showed 
pictures and things while they were talking 

which HELPED US TO UNDERSTAND. Yeah, 
it was really good, I loved it.”

“Really well laid out and there 
was no point where I was bored, I 

WANTED TO KEEP WATCHING.”

“IT WASN’T 
BORING.”

“The PICTURES WERE PRETTY 
SAD. There were birds, and all the 

garbage, and the birds were eating all 
of the garbage.”

”When they were talking about it, it didn’t really hit me, but 
showing me the photos it was like, WOAH! Then they 
showed the increases on a graph, I think that hit me the most 
because YOU SEE VISUALLY WHAT THEY ARE ACTUALLY 
DOING, rather than just hearing numbers up on the screen 
compared to other things.”

“THE FILM (Midway) really 
stood out for me. It MADE ME 

WANT TO MAKE A CHANGE.”

“I thought THE VISUALS 
MADE THE BIGGEST 

IMPACT. They were sad.”

“JUST TALKING with no 
slides, it WOULD HAVE 

LOST OUR ATTENTION.”

THE VISUALS

10
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THE PRESENTERS

11



  12   
12

THE PRESENTERS

12

“IT HELPS THAT THEY 
ARE ATTRACTIVE TOO.”

“They are RELATABLE, I think 
they would benefit from continuing 

to REACH OUT to the youth.”

“They didn’t even have to look at the 
powerpoint, they knew it word for word, 

it was really WELL PRACTICED.”

“THEY WERE YOUNG AND HAD 
ENERGY AND THEY UNDERSTOOD US. 

If you compare it to these other people 
trying to talk to you, who say “Oh, back in 
our day, blah blah blah”, it’s not that great. 
If they are younger then you feel that they 
understand you more and YOU WANT TO 
LISTEN MORE. THEY KNOW HOW YOU 
ARE GOING TO FEEL AND WHAT YOU 

WOULD LIKE.”

“It was more UPBEAT AND 
POSITIVE; others will be more 

mono-toned and not stimulating.”

“It really seemed that THEY KNEW 
WHAT THEY WERE TALKING 

ABOUT which was good.”

“I think it helped that they 
were YOUNG, COOL 

GUYS.”
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“I thought it was REALLY EYE OPENING, I 
don’t think a lot of us (youth) understand what 

is happening and the ocean is so close and IT’S 
IMPORTANT FOR US TO UNDERSTAND”

“I KNEW IT WAS HAPPENING, BUT 
I DIDN’T KNOW HOW BAD IT IS, and 
basically what to do to help it. I think it’s 

good they showed us that.”

“I really liked that there was like a lot of facts 
about, you could tell THEY DID A BUNCH OF 
RESEARCH on it. It was really interesting and 

I LEARNED A LOT ABOUT IT.”

“I thought it was a really BIG EYE 
OPENER FOR PROBLEMS IN THE 

ENVIRONMENT, particularly the 
oceans.”

“I liked the fact that they were talking about it at all, because 
IT REALLY NEEDS TO BE TALKED ABOUT. IT’S A BIG IS-

SUE. The biggest thing that I didn’t like is the fact that it needs 
to be talked about and all! The scary statistics that they were 

saying were real, I didn’t like that.”

”It wasn’t overly pessimistic, which was nice. A lot of 
times you see presentations and they are really just 
negative, really sad. and depressing, but this sort of 
thing was UPLIFTING. It’s not totally terrible right 

now, WE CAN DO SOMETHING ABOUT IT.”

“I felt the slideshow was really good too, 
I STILL THINK ABOUT WHAT WAS 
SAID in it, that was good. It stood out 

for me.” 

“The facts and stuff MADE 
YOU THINK about what you 

were doing.”

THE INFORMATION

14
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REGARDING THE VENUE: “The fact that it was 
in the theatre and it was dark and some people 
were talking and SOME PEOPLE WERE NOT 
FOCUSED ON IT. That was a negative part.”

MORE AUDIENCE PARTICIPATION: “I 
thought it was a good presentation, but 
I thought that they could have gotten 
MORE INTERACTIVE with the kids.”

DISCONNECT:  I am NOT REALLY SURE HOW THE 
SONGS WERE RELATED TO THE PRESENTATION. 
It was like two different things to put together in a 40 
minute presentation or an hour. 

MORE ENCOURAGEMENT: “I think they should have 
talked more, it didn’t feel like I wanted to do it. 
THERE WAS ENCOURAGEMENT, BUT THERE 
WASN’T THAT MUCH, but honestly I don’t know 
how to give more encouragement. It was good 
though.”

OVERWHELMING INFORMATION:  “They could have STUCK 
TO ONE ENVIRONMENTAL TOPIC, because when they did 
the stuff about the oil, and then stuff about the sea birds, IT 
WAS A LITTLE CONFUSING... It’s The Jellyfish Project, so I 
thought it would focus mainly on THE OCEAN.

FEAR: “It was pretty SCARY 
all of those messages.”

PRESENTATION DESIGN: “It might be kind of hard, 
but instead of doing all of the performance at once, 
THEY COULD HAVE HIT ON A TOPIC AND THEN 
PLAYED A SONG to lighten the mood in a way. If it’s 
a really serious thing then they could continue on.”

SIGN-UP SHEETS: “The email sign-up sheets should go out a lot 
earlier than it did. I think they handed it out almost at the end 
of the presentation and THEY SHOULD GET IT STARTED AT 
THE BEGINNING OR HALF WAY THROUGH. I was sitting 
half way back and it only made it to there and I got on it and 
then the bell rang and everyone just left.”

16

CONSTRUCTIVE CRITICISM
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OCEAN CONSERVATION
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Ocean conservation 
means reducing pollution, 
preventing acidification, 
protecting species, and 
creating preserves. It’s really 
necessary and everyone can 
play a part in it.

“ There is a quote on my Ipod 
– Only when the last tree is 
cut, only when the last river is 
poisoned and the last fish has 
died will we realize that we 
cannot eat money –  and that’s 
really true. ” 

18

OCEAN CONSERVATION

A SUMMARY OF STUDENTS’  
UNDERSTANDINGS
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“I didn’t realize how extreme everything was, after I 
watched it I was like, WOW! I didn’t realize this was 
all happening right in front of us and IF WE DON’T DO 
SOMETHING to change it drastically, like now, then OUR 
FUTURE IS NOT GOING TO BE VERY GOOD.”

“IT WAS AN AWAKENING. We 
better get doing something about 
it.”

“I think just DOING YOUR PART so 
that you are trying to use as many 
ECO-FRIENDLY RESOURCES as 
possible”

 “We have so many fish, I like fish, everyone 
likes fish. IT’S SAD if that all went away. IT’S 
SCARY.”

“EVERYTHING FITS INTO PLACE, IF WE 
START TAKING OUT ONE ANIMAL IT 
STARTS TO AFFECT EVERYTHING”

 “POLLUTION is causing 
the ocean to ACIDIFY”

“People care more about the money and what they 
get from it than ocean conservation, and those people 
are not going to be there by the time that oceans are 
destroyed. DON’T PEOPLE WITH MONEY CARE 
ABOUT US?”

 “I USED TO THINK THAT SHARKS 
WERE THE BAD GUYS in the oceans 
because they eat so many fish, but after I 
saw the presentation that changed.“

19

OCEAN CONSERVATION
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SUSTAINABILITY

A SUMMARY OF STUDENTS’  
UNDERSTANDINGS

“We could change, but as long 
as we are not feeling the urgent 
pressure to change before the 
oil runs out in forty years or ten 
years,  we won’t. We’ll need to 
have better technology to cover 
for the fossil fuels.” 

Sustainability is managing 
resources and making them last. 
We do not want the issues sugar-
coated, we need to know what 
isn’t sustainable and to have 
alternatives and incentives in 
order to change.
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SUSTAINABILITY IS: A CYCLE, keeping 
the same amount of resources in 
that cycle, and maintaining GOOD 
MANAGEMENT OF RESOURCES.

Sustainability is PREVENTING A 
PROBLEM before it happens and 
then FINDING A SOLUTION for it.

Does sustainability mean living the same way or 
changing it? I think changing it, because sustainability 
means to make things last a long time, so IF YOU 
ALWAYS DO STUFF THE SAME WAY, IT IS NOT 
GOING TO LAST FOREVER.

INDIVIDUAL ACTION: All sorts of 
methods of recycling, reducing, 
reusing, saving water, those ARE 
IMPORTANT.”

NOT SUSTAINABLE “What I got from the presen-
tation is that a lot of nations could slow down a 
bit. They are catching too much fish and it’s 
just being wasted. It’s just a waste.”

NOT SUSTAINABLE: This presentation changed the focus 
from we are going to run out of oil...to if we burn through all of 
this oil, well WE CAN’T ACTUALLY DO THAT at all! Not only 
will we lose the oil, but it’s going to harm the planet as well. 
THERE IS A DOUBLE SIDE TO USING OIL. Running out is 
not the issue, it’s what all of that carbon dioxide is going to do.”

DON’T SUGAR-COAT THE ISSUES: “In school, 
they usually give us methods, but not the facts. 
They say “save the planet”, but they don’t tell you 
what is actually going on, THIS PRESENTATION 
ACTUALLY TOLD YOU WHAT WAS GOING ON. “

WANTING ALTERNATIVES: 
“We need to be coming up 
with NEW THINGS.”

22

SUSTAINABILITY
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CARBON DIOXIDE EMISSIONS
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CARBON DIOXIDE EMISSIONS

A SUMMARY OF STUDENTS’  
UNDERSTANDINGS

“If you are downtown and you 
see a packed bus going by that’s 
100 people that are not using 
their cars and that’s a lot.” 

We realize that carbon 
dioxide is linked to a lot of 
environmental issues and we 
are privileged to live on the 
West Coast. It is just tough 
to change because we are so 
reliant on cars.
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“It’s almost like a person who has liver cancer and then they have a heart attack, 
and then they have a stroke. Which one would you treat first? First of all you 
would treat the heart attack because they are going to die in 20 seconds if you 
don’t, well not 20 seconds but they are going to die really soon and then you 
are going to treat to stroke and then you are going to treat the cancer. If you 
can’t treat it all at once, you go for the one that will kill you first and I THINK 
THE CO2 IS WHAT IS GOING TO KILL US FIRST. SO, IT’S PROBABLY THE 
FIRST ONE TO FOCUS ON. What’s going to have the biggest, soonest effect?”

“I went to New York once and I was like WHAT?? 
There are so many cars, and pollution, you can’t 
even see the stars. VICTORIA HAS GOT A LOT 
OF OPTIONS FOR BEING ENVIRONMENTALLY 
FRIENDLY.”

“Well I think that carbon dioxide is 
the big issue, because it is causing 
a lot of stuff. IT’S ALL LINKED.”

“We are pretty RELIANT ON 
OUR CARS. Even if it is a twenty 
minute walk we still take the car.”

“I think electric cars are really good, but 
they are so expensive.... IF THEY WERE 
CHEAPER everyone would get one or if you 
could exchange your car for one. ”

25

CARBON DIOXIDE EMISSIONS
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PLASTICS
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A SUMMARY OF STUDENTS’  
UNDERSTANDINGS

“I think a lot of people just think 
“Oh it’s just a little bit of plastic, 
it won’t really affect us it will 
just affect the animals, but if you 
think about it, it’s going to affect 
us too because we are going to 
run out of resources. Everything 
ties to everything else.” 

WOW! Plastics are 
everywhere. They can 
be useful and it’s really 
convenient. But overusing 
them is harmful, we need 
solutions. 

PLASTICS
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“I just realised that the world was way more 
messed up, well I already knew it was, but I 
WANTED TO STOP USING PLASTICS as 
soon as I walked out of the presentation.”

“Every day you throw away a bit, 
but over years IT ACCUMULATES 
to hundreds of kilograms.”

“There are places in the world, the gyres, 
with all of the plastic. PLASTIC ISLANDS, 
IT’S CRAZY. I think we OVER USE, OVER 
CONSUME.”

“I think PLASTICS CAN BE REALLY GOOD, they 
help things. Reusing them is good, but at the same 
time if they are all still here it’s not really helping 
things. We are STILL MAKING MORE, but we are 
not getting rid of the stuff we have already made, IT 
JUST DOESN’T EQUAL UP.”

“PLASTICS CAN BE REUSED, but no one 
thinks about it. Plastics are easy to wash, 
BUT PEOPLE JUST THROW IT OUT.”

“Since plastic was invented, people have 
thought IT WAS GREAT and we should use 
it and they keep buying it, but it adds up ON 
THE GROUND OR UNDER WATER, and IT 
HURTS THE PLANTS AND THE OCEAN.”

“It’s terrible.  It’s just something WE 
USE SO OFTEN, it’s pretty much in 
everything. We see it so many times in 
our daily lives.”

“I always try not to use it when I am going 
shopping, but it’s kind of hard because all 
of the retailers that is all they use. It’s kind 
of hard, IT’S EVERYWHERE.”

28

PLASTICS
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At the end of each JFP presentation, students are provided with take home strategies. When students were 
asked what were the barriers to environmentally-friendly behaviours, they mentioned:

BARRIERS

More solutions are needed

Lacking control over one’s life 

Plastic is everywhere

Requires resources

Age is a factor when it comes to voting

Convenience is an issue

Caring for the environment isn’t seen as cool

Busy lives

Other commitments

Opposing views

Being made fun of

Effort is required

It can be expensive

Not knowing what to do

This is what the students had to say ...

BARRIERS

30
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“What’s ridiculous is the OVER-
PACKAGING! ...Why would you need 

more plastic? It’s IRRITATING!”

“I CAN’T DO THINGS WITHOUT MY 
PARENTS’ CONSENT. If they do not 
feel that it is important, there is not 

much we can try and tell them.”

“There are definitely people out 
there who do not believe in GLOBAL 

WARMING, THEY SAY THAT IT 
DOESN’T EXIST.”

“One of the factors is AGE because I don’t think 
we are at a point in our lives where we are 

making the majority of our DECISIONS... It’s not 
us doing the grocery shopping, it’s our PARENTS, 

so ULTIMATELY IT’S UP TO THEM.”

“TIME AND MONEY, it is not 
always EASY to do these 

things.”

“I think a lot of times, it is AN EXCUSE, 
even in Victoria where everything is 
so close that YOU COULD WALK 

everywhere, you say “I am running late” 
and instead of being 10 minutes late, you 
think “I am going to take the car”. It’s how 
we live that I think is HARD TO CHANGE 
the way we live, we have BUSY lives, and 

it is CONVENIENT to do those things.”

“I know that people might want to be involved in 
an environmental group, but they think that it’s 
NOT COOL OR NOT IMPORTANT. Everybody 
likes music; I think it did make it a little cooler.”

31

BARRIERS
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SUPPORTS
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When talking about environmentally-friendly strategies in their lives, students discussed the following 
supports:

SUPPORTS

Role models

Fun activities

Current family practices 

School sustainability projects

Recycling programs at school

People listen to you

Community-based groups

Being surrounded by like-minded people

Talking about it

Learning about solutions

Knowing about alternatives 

Positive feedback 

Being reminded

Understanding the consequences

This is what the students had to say...

SUPPORTS
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“We are doing sustainability 
projects AT SCHOOL.”

“I went to the recycling center 
with GIRL GUIDES and they were 
sorting through all the plastics.”

“MY FAMILY ARE RECYCLING 
FREAKS. We always recycle. I take 

my bottles into the return depot all the 
time.”

“I try to BIKE TO SCHOOL 
as much as I can.”

“After the presentation, some of 
MY FRIENDS, LIKE ME, they started 
buying ocean wise, recycling more 

and using less plastic.”

“Students want to help; 
they just WANT MORE OPTIONS 

OF HOW TO HELP.”

Sometimes we would do 
beach cleanups and it was 

really FUN AND EXCITING.

“Next year, I hope that the ENVIRONMENTAL 
CLUB can do more in this school. Our 

environmental club does battery collection, some 
garden stuff, and turning off the lights.”

34

SUPPORTS
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Students said their most common sources for environmental 
information were their schools/teachers, the internet, 
traditional mass media and advertisements, visiting 
organizations and nature areas, reading magazines and 
textbooks, and talking with friends and family.

They also discussed that they wanted more information on 
the condition of the planet and solutions to improve it.

When asked about the sources they trusted the most for 
environmental information, students talked about school, 
scientists, mass media, friends and family. This is what the 
students had to say...

SOURCES OF INFORMATION

36
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“OUR TEACHER, she has a lot of 
information, but we’re not sure, I’m NOT 

SURE, IF IT’S TRUE. If that’s what is 
actually happening.”

“I did a project on climate change and I got most of 
my information from THE INTERNET and I put some 
WEBSITES in there. What I would do is RESEARCH 
THEM and make sure that all of my facts were true.”

“There are SPEAKERS THAT COME TO 
SCHOOL, like the Jellyfish Project. They are 
usually the people that I TRUST THE MOST 

because they are dedicated to it.“

“I DON’T TRUST EVERYTHING ON SOCIAL 
MEDIA. You have to do a little background check. 

Sometimes things get shared and they go viral, 
but they are not really that useful, or true!”

“I have seen lots of different facts out there from 

THE AQUARIUM that are useful. I get a 

lot of things from there and THE ZOO. The 
aquarium does a lot though.”

“I trust SCIENTISTS and 
MARINE BIOLOGISTS”

“I would say THE NEWS, but the 
news doesn’t cover everything. I 
watch the 6am news.”

37

“MORE HARD FACTS, not just things we can 
do to help, but WHY we need to do it. That might 
help people actually make a difference. IF THEY 
KNEW that there was actually a serious problem 

in the ocean.”

SOURCES OF INFORMATION
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WAYS TO ENGAGE YOUTH
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When asked to provide their advice to organizations hoping to engage youth, the top recommendations by 
students were: 

YOUTH RECOMMENDATIONS

1 Provide solutions

2 Respect your audience

3 Cite the sources of your information,

4 Be honest: Do not mix messages, with-hold 
 information or focus on self-promotion

5 Create emotion and understanding with 
 visuals

6 Interact with your audience

7 Make sure to follow-up

8 Communicate with us through social media

9 Offer incentives

10 Collaborate with other projects

11 Spread the word via mass media

12 For JFP specifically: Continue to perform in a  
 variety of public places.

This is what the students had to say...

WAYS TO ENGAGE YOUTH

39
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“Students want to help. They 
just want more OPTIONS OF 

HOW TO HELP.”

“Take CITING a bit more 
seriously.”

“I think that a lot of people who give pre-
sentations ... talk to the kids like they 

are five years old and that they don’t un-
derstand anything. I think that presenters 
should SPEAK TO THE AUDIENCE 
AS EQUALS in a way, rather than that 

they have all the information and they are 
telling everybody. The JFP were pretty 

good, THEY DIDN’T TALK DOWN TO 
YOU.”

“They should be ENGAGING with 
the audience as well, ASKING 

THEM QUESTIONS OR DOING 
SMALL ACTIVITIES with them.”

“The more PASSIONATE you are the 
better and ... letting people know at a 

younger age, EDUCATION IS REALLY 
IMPORTANT.”

“I’m so glad that THE PROGRAM DIDN’T 
BABY IT. They weren’t telling half of it. They 

weren’t telling us anything that was sugar-
coated. I’M SO GLAD THEY DIDN’T DO 

THAT.”

“VISUALS ARE IMPORTANT, 
so are the COLOURS and the 

FONTS.”

WAYS TO ENGAGE YOUTH

40
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“Personally I found the seabird 
thing (THE MIDWAY FILM) 

ABSOLUTELY HEART-BREAKING.”

“Having someone come off the street really 
makes you think about it and activities like 
clean-up the shore days that would involve 
a lot of people. For presentations at school, 
DOING ACTIVITIES TOGETHER 
WOULD BE MORE FUN, GOING 
OUTSIDE WOULD BE BETTER 

RATHER THAN RESEARCHING ALL 
OVER THE INTERNET.”

“SOCIAL MEDIA is a good way to 
communicate because that’s pretty 

much all that we do.”

“Get our teachers to DO SOMETHING 
TO HELP US TO GET INTO IT, doing 
ACTIVITIES and making it seem more 

real. You can’t expect the bands to 
actually come to us and do something 
with us because there are so many of 
us out there in the whole school and 

there are only four of them.”

“It wasn’t just black and white and dull, 
it was COLOURFUL. They had pictures, 

it looked a lot COOLER and MADE 
YOU WANT TO PAY ATTENTION.”

“Have a YOUTUBE CHANNEL. People 
my age are not watching television as much, 
they are going to YouTube to watch people do 

things that people do.”

WAYS TO ENGAGE YOUTH
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“FESTIVALS IN THE COMMUNITY 
and booths at different festivals and 

bring things to give out.”

“They could PLUG IN THIS PROJECT WITH 
ANOTHER PROJECT THAT THEY DO OR THAT 
ARE RELATED. Maybe people don’t come to learn 
about the JFP, but they could learn more about it 

anyways.”

“HOLD SCHOOLS ACCOUNTABLE that 
see the presentation .. ENCOURAGE THEM. 
Ask them “what are you going to do? Put the 
onus on the school as a whole. If we come to 
present at your school, what are you going to 

do? Have on your website examples, POSITIVE 
MOTIVATION of other schools that have 

done stuff or have HEALTHY COMPETITION 
between schools...a sort of contest of things to 
motivate schools against each other...FOLLOW 

UP AND SEND AN EMAIL to a sponsor 
teacher asking what has your school been 
doing? Do you have an update for us? Send 

us some pictures of your school kids in action 
doing something for the environment and you 
could win a MBM t-shirt or cd or whatever.”

“PEOPLE WANT SOMETHING 
BACK FROM THE PRESENTATION. 
What was really good is that you got the 
music and you got to learn some stuff, 

but THERE HAS TO BE A POSITIVE 
ELEMENT, so it’s not like “Oh, I have 
to go to this presentation and they are 

going to talk about blahblahblah“.”

“TV, NEWSPAPERS, MAGAZINES, 
TRADITIONAL MEDIA, people are 

still using all of those things.”

WAYS TO ENGAGE YOUTH
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FINAL THOUGHTS
When this research project began the main goal of it was to 
understand students’ perspectives on the JFP’s presentation, the 
topics it addresses, and various social engagement strategies. 
This document is a short summary of the students’ voices. 
My hope is to help share what the students have to say and 
ultimately improve how organizations engage their audiences. 
I have learned more from participating in this research, from 
the JFP, the youth, and the many collaborators, supporters, and 
challenges along the way than I could have ever imagined. 

Another document is currently being created that will highlight 
the JFP stakeholders perspectives.  A dissertation for the 
University of Victoria is also being prepared that will explore 
the ideas and theories surrounding the JFP’s social engagement 
strategies in greater depth.  For further information on this 
document or the research project in general, please feel free to 
contact me via email, jlansfie@uvic.ca.

      Jessica Lansfield

FINAL THOUGHTS + APPRECIATION
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APPRECIATION
Thank you. To the Jellyfish Project Team, its stakeholders, and 
partner organizations that made the JFP tour and this research 
project possible. To Mindil Beach Markets - Cam, Daniel, Pat, 
Matt & Rod, I have the greatest respect for the effort and energy 
you had to put into every presentation. The school administrators 
and teachers who hosted the JFP presentations, and those who 
helped to facilitate the focus groups in the schools. To the youth 
for sharing their time and perspectives with me. To my friends, 
family members, collaborators, and advisors who helped along 
the way. To Justin Samson for the use of his photographs. To 
Nicolas Lemieux for his exceptional graphic design skills. To 
everyone who strives to make the world a better place and who 
may never know the extent of their influence along the way.

For more information on The Jellyfish Project, visit               
www.thejellyfishproject.org
Graphic Design by: Nicolas Lemieux, lemieuxcreative@gmail.com
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